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“The true spirit of
the Cape winelands is
what WineLand is all
about.”
- Since 1931 -

Tania Matthysen
Advertising Manager

advertising@wineland.co.za
t: 072 132 4120
t: 021 276 0458
www.wineland.co.za
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Magazine profile
WineLand is South Africa’s longest established and most
authoritative wine industry publication (88 years) covering the
Western Cape and South African wine and grape growing
industries.

DIE BESTE WYNE BEGIN IN DIE WINGERD EN BY DIE MENSE WAT DIT ELKE DAG
VERSORG. VINPRO SE REEKS WINGERDKURSUSSE HELP PRODUSENTE EN HUL
SPANNE OM DIE BESTE UIT HUL WINGERD TE KRY. DEUR JANA LOOTS

As a brand, WineLand is highly regarded and recognised for keeping readers up to date of changing wine industry trends and markets ahead of their competitors.
WineLand subscribers represent all industry categories including
grape producers, wine cellars, winemakers, viticulturists, educational institutions, industry suppliers, media and wine marketers.

AL IS 60% VAN ONS SNOEISPAN JAAR NA
JAAR DIESELFDE, STUUR ONS ALMAL
ELKE JAAR VIR DIE SNOEIKURSUS OM
HUL KENNIS TE VERFRIS.

WINELAND 18 APRIL 2018

INCORPORATING WINETECH TEGNIES INGELYF

1931 - 2018

|

WineLand is highly regarded as a valuable communication and
marketing tool by both producers and the industry’s extensive
range of suppliers of goods and services.

87 YEARS

THE CONSUMER ISSUE

MAY 2018

ALLE PAAIE LEI
NA VONDELING
KNOW YOUR
CUSTOMERS
COVER: POREX SA

BOBAAS-BÊREWENKE
VIR WYN

PorexSA

ADDING A NEW
DIMENSION TO FOOD
AND WINE
VROUE IS MANS
(WEER) EEN VOOR

FOCUS ON COOLING AND REFRIGERATION
WINELAND MAY 2018


9 770043 965000 05038

Key facts:
• Market leader (established in 1931).
• We’re perfectly positioned to give informed opinions.
• Guaranteed to reach the entire wine industry.
• We serve an industry that contributes R36.1 billion to SA’s GDP.
• We speak about winemaking & viticulture, technology &
research, development & transformation and sales & marketing
as well as the Winelands lifestyle, wine tourism and conservation & sustainability.
• Available in print and online.
• Readership of print copies: 4 000 (ABC audit circulation total).
• Magazine of choice for leading wine industry organisations in
South Africa.

Andrea Mullineux, winemaker

A

sommelier is often
described as a “wine
steward” or “wine
waiter”. Wikipedia’s
definition is more
revealing. It describes
a sommelier as
“a trained and
knowledgeable wine professional,
normally working in fine restaurants,
who specialises in all aspects of
wine service as well as wine-andfood pairing”.
While this definition might satisfy
some, the more curious may
wonder about changing wine styles,
the transformation of the modern
palate when it comes to food and
wine, and even regional cuisines
and their suitability for pairing with
local or even international wines.
So many questions ... and,
fortunately, so many wines.
Jo Wessels, a South African
sommelier currently living and
studying in Germany, was recently
crowned Best German Sommelier,
making him well placed to provide
some insights into the world of
food-and-wine pairing and dispel
the notion that it’s just a gimmick.
“I can understand that some
may think food-and-wine pairing
is pretentious, but it’s actually
a much grounded practice,” he
says. “Correctly chosen wines can
enhance a meal, which is value
in itself. And it doesn’t have to be
haute cuisine – fish and chips at
the seaside is much nicer with a
crisp citrus-driven Sauvignon Blanc
than a fatty wooded Viognier, for
example.

ADDING A NEW
DIMENSION TO
FOOD AND WINE

“As for fine-dining restaurants,
I believe a multiple-course wine
pairing offers great value, not
only in terms of money, but also
experience. You have the option to
try various wines, which are expertly
selected to match and heighten
each course. A good sommelier can
take guests on a journey through
the wine world while they remain
seated at a table.”

A GOOD SOMMELIER CAN TURN AN ORDINARY
WINE-AND-DINE EVENT INTO SOMETHING MAGICAL
AND TRULY MEMORABLE. BUT WHAT ROLE DOES
THE WINE STYLE HAVE ON THE FOOD CHOICE?
AND ARE WINE STYLES TINKERED WITH IN ORDER
TO BE MORE APPEALING TO A WIDER AUDIENCE?
BY BERNARD MOCKE

Mullineux & Leeu Family Wines
winemaker Andrea Mullineux
describes an epiphany that
changed the way she views
food-and-wine pairing. “The white
wines of the Jura region in France,
specifically Vin Jaune, pair brilliantly

WINELAND 20 MARCH 2018
WINELAND 18 MAY 2018

big
MAKING IT

ABROAD

In this Q&A with
WineLand four South
Africans reveal more
about their work abroad,
the challenges they face and
how their travels to foreign
wine countries have
enriched their lives.

ETIENNE NEETHLING

WYNLAND 21 MAART 2018
WYNLAND 19 MEI 2018

COOLING AND REFRIGERATION

RSA R45,00 INCL VAT

“WineLand articles align with our industry strategy (WISE), and it is
doing a good job of conveying what WISE is trying to achieve.”
Siobhan Thompson, CEO of Wines of South Africa (WoSA)

THE GLOBAL WINE
SCENE IS OVERFLOWING
WITH VITICULTURISTS,
WINEMAKERS, SCIENTISTS
AND MARKETERS FROM
A VAST VARIETY OF
COUNTRIES. SOUTH
AFRICANS ARE ALSO
PART OF THIS WELLTRAVELLED GROUP AND
PROUD CONTRIBUTORS
TO THE INTERNATIONAL
WINE SCENE.
BY BERNARD MOCKE
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Print & Online Rates (VAT Excl.)
WineLand A4 Print Rates
FULL COLOUR
DPS 		
Full page 		
Half page
Quarter page

Digital Rates (VAT Excl.)

SINGLE 		
R30 600 		
R20 200
R15 000 		
R12 000

CONTRACT
R27 750
R18 500
R13 600
R10 900

B&W
DPS
FP
HP
QP

SINGLE
R15 100
R10 200
R 7 400
R 4 500

CONTRACT
R13 090
R 8 705
R 6 800
R 4 200

TECHNICAL SPECIFICATIONS
TRIM				BLEED		TYPE		AREA
			
HxW		HxW		 HxW
Full Page		
297 x 210 mm
303 x 216 mm
263 x 178 mm
Half Page (across)
150 x 210 mm
156 x 216 mm
130 x 178 mm
Half Page (upright)
297 x 102 mm
303 x 108 mm
263 x 86 mm
Quarter Page
150 x 102 mm
156 x 108 mm
130 x 86 mm
DPS		
297 x 420 mm
303 x 246 mm
263 x 388 mm

SA Wine Industry Directory (VAT Excl.)
FULL COLOUR		
Full Page
R13 600
Half Page
R 9 200

TECHNICAL SPECIFICATIONS
Trim Area		
210 x 148 mm (portrait)
Bleed		
Add 3 mm bleed

BLACK & WHITE		
Full Page
R 7 100
Half Page
R 4 350

FULL PAGE
HP (Horizontal)
HP (Vertical)

190 x 128 mm
90 x 128 mm
190 x 60 mm

“The technical side of the magazine is very helpful.
Our viticulturists and winemakers often come into
meetings armed with a copy of WineLand.”
Ferdinand Appel, MD of UniWines

WineLand.co.za (website)
SINGLE ADVERT
3 MONTHS
R3 000
R7 000

6 MONTHS
R12 000

SPECS: All adverts on website are 300 x 300 pixels
WineLand e-Newsletter
AD SPACE
RATE		
Prime
R2 500

SPECS
600 x 300 pixels

Double page spread (DPS)
Trim area 297 mm (H) x 420 mm
(W). Plus 5 mm bleed on all
sides. Live type area 287 mm (H)
x 180 mm (W). 15 mm from spine
Full Page (FP)
Trim area 297 mm (H) x 210 mm
(W). Plus 5 mm bleed on all sides.
Live type area 287 mm (H) x 180
mm (W) wide

Half Page Vertical (HPV)
272 mm high x 90 mm wide
Half Page Horizontal (HPH)
130 mm high x 185 mm wide
Third Page Vertical (TPV)
272 mm high x 59 mm wide
Third Page Horizontal (TPH)
90 mm high x 185 mm wide
Quarter Page Vertical (QPV)
130 mm high x 90 mm wide
Quarter Page Horizontal (QPH
60 mm high x 185 mm wide
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Format
A5 (19th edition)
Listings include:
Awards/competitions, wine w
riters & bloggers, grape production,
viticulture and wine regions,
winemakers and viticulturists and
complete and updated SA wine
statistics (with SAWIS).

As consumers become increasingly fragmented in
how they engage with both traditional and social
media, WineLand continually adapts online to establish and nurture new communities and connect
with them in authentic ways.

Average monthly reach
40 - 60 K+ (4 100 likes)
Average monthly impressions
124 K+ (5 968 followers)
Followers
1 300+

Top locations
South Africa (81%), USA (10%)

Our e-Newsletter is distributed monthly, 		
featuring the top stories from across our multitude of multimedia platforms, including magazine
articles, competitions, links, events, social media
engagement, advertisers and all other 		
industry-related news.

WEBSITE
Winemakers, viticulturists, marketers and
serious consumers turn to WineLand for up-todate winemaking and viticulture articles, wine
business trends and stats, news about social
upliftment, learning and development, as well as
some light hearted, tongue in cheek stories that
embrace the dynamic, often quirky spirit of the
South African wine industry.

MEN

R1 m - R1.4 m

54% 45%

WOMEN

AGE

15% 19% 12% 14%

Average monthly users
Between 2.7 K and 5.3 K
Average page views
4.5K
Average mobile users
1 361+

15% 14% 10% 9%

25-34 25-34 35-44 35-44

WHO READS WINELAND?
Producers (growers & wineries)

11%

14%

Viticulturists
20%

Winemakers & assistants

e-NEWSLETTER

Industry
Agriculture & food service

HH INCOME
DEMOGRAPHICS

SOCIAL MEDIA

Total recipients
3 464 (60% open rate)

Jaco Potgieter, winemaker at Douglas Green Bellingham
R2.8 m - R3.5 m

SA WINE INDUSTRY DIRECTORY
A comprehensive reference book containing
relevant data and statistics relating to the SA
wine industry. Aimed at providing every stakeholder in the wine value chain with mission-critical
information, it is revised yearly and distributed to
winemakers and viticulturists.

“WineLand is a critical source of information for the
South African wine industry and its stakeholders.”
R1.7 m - R2.1 m

Distribution
2 200+

R2.1 m - R2.8 m

“We Speak Wine”

Educational institutions, media, key
directors & managers, agencies and
industry suppliers
WINELAND PRINT MAGAZINE
WineLand is a core industry
medium which communicates
practical solution-based information
for wine and viticulture decisionmakers. This monthly publication
offers comprehensive coverage on the
latest industry news and information,
conveniently segmented into regular
sections of news, grape growing, wine
making, business and technology,
sales and marketing. It is the official
magazine and content distribution
choice of the South African wine
industry.

54%

43%

Of new readers subscribe based
on the magazine being recommended to them.

58%

62%

52%

2 500+

Of readers have purchased a
product as a result of seeing an
advertisement in the
WineLand Magazine.

Of readers plan on making
capital equipment purchases in
the 2018/19 financial year.

Of readers share WineLand
with others in their business or
household, with more than 26%
sharing with more than 4 other
people.

Of WineLand readers are
Vinpro members. Each member
receives a subscription to the
magazine.

Media Kit Print & Online 2019
WineLand Themes & Features 2019

January 2019

February 2019

March 2019

THEME: Trends that Shape 2019
TECH FEATURE: Packaging
Description: The wine world is an ever-evolving

THEME: Working with the Elements
TECH FEATURE: Green & Renewable
Description: Mother Nature has a significant impact

THEME: Find Your Inspiration
TECH FEATURE: Tractors & Sprayers
Description: The wine sector is rife with success stories and

sector. We look at trends that will shape the wine

on the wine industry. We put the elements under the

people/wineries that inspire in life and business. We give them

industry in 2019.

microscope.

their moment in the sun.

April 2019

May 2019

June 2019

THEME: The Tech Revolution
TECH FEATURE: Industry Services
Description: Technology has left no industry untouched,

THEME: The Conscious Consumer
TECH FEATURE: Cooling & Refrigeration
Description: Consumers & winemakers are becom-

THEME: Buite-Die-Boks
TECH FEATURE: Bottling & Flow Systems
Description: What have been some of the best innovations in

and the wine industry is no exception, from cultivation to

ing more conscious of what they’re drinking/producing,

winemaking? The wine industry has stayed on the cutting edge

winemaking. How will it impact on our industry?

resulting in a trend of retreat and simplification.

of sustainable agriculture.

July 2019

August 2019

September 2019

THEME: Empower our People
TECH FEATURE: Irrigation
Description: Empowering our people is one of our most

THEME: Africa Rising
TECH FEATURE: Disease & Pest Control
Description: Africa is one of our most promising eco-

THEME: The Heritage Issue
TECH FEATURE: Wood
Description: SA’s wine industry is rich in history, culture and

noteworthy challenges.

nomic sectors. How do we overcome the barriers?

natural beauty. How do we preserve our unique natural heritage?

October 2019

November 2019

December 2019

THEME: ‘n Boer maak ‘n Plan
TECH FEATURE: Mechanisation
Description: Wine farmers are an innovative bunch. We

THEME: Ken Jou Verbruiker
TECH FEATURE: Fermentation
Description: With more than 6 million consumers, do

THEME: Destination: Wine
TECH FEATURE: Technology in the Vineyard & Cellar
Description: This changing landscape for wine tourism is reflected

look at some unconventional techniques/practices.

we really know what our consumer wants?

in the industry strategy. How do we make the most of it?

Advert Deadline: 1 November 2018
Editorial Deadline: 1 November 2018

Advert Deadline: 4 February 2019
Editorial Deadline: 11 February 2019

Advert Deadline: 6 May 2019
Editorial Deadline: 13 May 2019

Advert Deadline: 5 August 2019
Editorial Deadline: 12 August 2019

Advert Deadline: 19 November 2018
Editorial Deadline: 19 November 2018

Advert Deadline: 4 March 2019
Editorial Deadline: 11 March 2019

Advert Deadline: 3 June 2019
Editorial Deadline: 10 June 2019

Advert Deadline: 9 September 2019
Editorial Deadline: 16 September 2019

Advert Deadline: 11 January 2019
Editorial Deadline: 18 January 2019

Advert Deadline: 8 April 2019
Editorial Deadline: 15 April 2019

Advert Deadline: 8 July 2019
Editorial Deadline: 15 July 2019

Advert Deadline: 7 October 2019
Editorial Deadline: 14 October 2019
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Advertorial Submissions
WineLand welcomes news from suppliers about technology, products or services in the wine
industry – especially supplier success stories. We support the important role suppliers play in
ensuring South Africa’s grapegrowers and winemakers are competitive and able to excel in
the global wine industry through productivity and quality.
•
•

•
•
•
•

•
•

When you forward an article for consideration, keep it short (300 words).
News-focused copy is preferred (e.g. launch of a new product, new research involving
your technology, a client who has utilised your product to success). Our editors will then
contact you if we need to flesh out your story into a broader case study, or discuss with
you receipt of additional information.
It is WineLand’s preference to print the price (or a guide to price) of products and/or
services in articles.
Please conclude your article with contact details for yourself (or other relevant person)
with telephone and email details.
Articles should be saved as Word documents and emailed to our journalist (anton@wineland.co.za)
Advertisers are welcome to submit photographs for publication with their advertorials. If
submitting electronic photographs, our preference is for JPEG files. Attach each photograph as a separate JPEG file (i.e. not embedded within the advertorial document).
Please ensure photos are of sufficient size and quality (resolution of 300 dpi and no
smaller than 2 MB).
Articles are placed at the editor’s discretion and may be cut for clarity or space.

Physical disc files can be sent to the following address: Vinpro Offices, Picardi Farm, Cecilia Street, Southern Paarl, 7646. Files larger than 20 MB must be sent via WeTransfer or
Dropbox (electronically). Prior to sending files via email, please compress using WinZip.
PDF files don’t need further compression.
GENERAL CONDITIONS: You agree not to reproduce, duplicate, copy, sell, resell or exploit any portion of our service, use of the service, or access to the service or any contact
on the website or magazine through which the service is provided, without express
written permission by us. We are not responsible if information made available in the
magazine or website is neither accurate, complete or current. The material on this site
is provided for general information only and should not be relied upon or used as the
sole basis for making decisions without consulting primary, more accurate, more complete or more timely sources of information. Any reliance on the material on this site is at
your own risk. This site may contain certain historical information. Historical information,
necessarily, is not current and is provided for your reference only. We reserve the right
to modify the contents of this site at any time, but we have no obligation to update any
information on our site. You agree that it is your responsibility to monitor changes to our
site. For our full terms and conditions, visit www.wineland.co.za
Please take note that in the event of a confirmed booking cancellation, the advertiser
shall be liable for a cancellation fee of 50% of the agreed.

Contact Us

How to submit advertisements

Advertising material should be submitted in the following ways.
We will accept:
.pdf
Adobe Acrobat
Please supply artwork using the highest quality settings, with
hyperlinks box checked. Contact our advertising manager for a
preset.
.indd
Adobe InDesign
Supply InDesign files with all images and font files separately.
.eps or .ai
Adobe Illustrator
Supply Illustrator EPS or AI files with all images and font
files separately. Outlined type format is recommended.
Supply all images/logos in separate files in
300 dpi resolution.

We want to display your advertisement to its full potential. We are happy to help you with any
queries you may have regarding the submission of your advertisements. If you are unsure of how to
supply your artwork, please contact our advertising manager.
ADVERTISING
Tania Matthysen
c: 072 132 4120 | t: 021 276 0458
e: advertising@wineland.co.za

EDITORIAL
Wanda Augustyn (Editor)
t: 021 276 0463
e: wanda@wineland.co.za

ACCOUNTS
Doronae de Ridder
t: 021 276 0459
e: doronae@wineland.co.za

TECHNICAL FEATURES
Anton Pretorius (Online Editor)
t: 021 276 0462
e. anton@wineland.co.za

@winelandsa @WineLandSA

@winelandmedia

www.wineland.co.za | in@wineland.co.za

Media Kit Print & Online 2019

